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I. Introduction and Summary 

This application is one of three concurrently filed applications that seek Federal 
Communications Commission (“FCC” or “Commission”) consent for a transaction (the 
“Transaction”) to be effectuated pursuant to the terms of a Stock Purchase Agreement dated as of 
June 26, 2019 (the “Purchase Agreement”), among Terrier Media Buyer, Inc. (“Terrier Media”),1 
a Delaware corporation; Terrier Media Holdings, Inc., a Delaware corporation (“Terrier 
Holdings”); Cox Enterprises, Inc., a Delaware Corporation (“Cox Parent”); Cox Media Group, 
LLC, a Delaware limited liability company; Cox Media Group Ohio, Inc., a Delaware 
corporation; and Cox Radio, Inc. (“Cox Radio”), a Delaware corporation (collectively, “Cox”).  
As described in more detail below, under the terms of the Purchase Agreement, Terrier Media 
will acquire Cox Radio, Inc.’s remaining radio broadcast business, which includes full-power 
FM and AM radio stations (and associated earth station, microwave, and land mobile facilities)2 
Cox’s national advertising representation business, and Cox’s Washington, D.C. news bureau 
operations.3 

The Transaction complies with the Commission’s rules, and presents no potential 
concerns about competition, localism, and diversity.  Due to the Commission’s current local 
radio ownership rule,4 Terrier Media cannot acquire all of Cox Radio’s stations in the Orlando 
and Tampa Nielsen Audio markets.  In Section VII below, Terrier Media provides an analysis of 
the Transaction’s compliance with the Commission’s local radio ownership rule in each of the 
other Cox Radio markets.  For the Orlando and Tampa markets, Cox Radio is simultaneously 
seeking consent to assign one license in each market to a divestiture trustee, who will be charged 
with selling the stations to a third party or parties, to the extent such stations have not been sold 
as of the closing of the Transaction.    

                                                 
1 “Terrier Media” is a temporary entity name.  Terrier Media will use the name “Cox Media 
Group” in connection with its television, radio, newspaper, news, content and advertising 
businesses.  Terrier Media and Cox are collectively referred to herein as the “Applicants.”  
2 As described below, Terrier Media is acquiring Cox Parent’s radio broadcasting stations in 
Dayton, Ohio as part of the separate Cox TV Transaction. 
3 By a separate and independent transaction, Terrier Media, Cox Parent, and affiliates previously 
entered into a purchase agreement dated as of February 14, 2019, pursuant to which Cox Parent 
and certain of its affiliates agreed to sell their television station portfolio comprised of 13 
broadcast television stations, as well as certain radio stations and newspapers in Dayton, Ohio, to 
Terrier Media (the “Cox TV Transaction”).  In another transaction (the “Northwest 
Transaction”), Terrier Media has agreed to acquire 100% of the interests of Northwest 
Broadcasting, L.P. (“NW Broadcasting”) pursuant to a stock purchase agreement with Brian W. 
Brady (“Brady”), Jason R. Wolff (“Wolff”), Bristlecone, LLC, a Michigan limited liability 
company (“Bristlecone”), NBI Holdings, LLC, a Delaware limited liability company, Bryson 
Broadcast Holdings, LLC, a Delaware limited liability company, and NW Broadcasting.   
4 47 C.F.R. § 73.3555(a).   
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Thus, this application is one of three applications being filed concurrently: 

• One application seeking consent to the transfer of control of Cox Radio’s stations 
identified on Attachment 1 hereto (the “Cox Radio Stations”). 

• One application seeking consent to the assignment of one radio station in the 
Tampa market and one application seeking consent to the assignment of one radio 
station in the Orlando market, in each case to the divestiture trustee.    

Terrier Media, as a new entrant in the broadcast radio market, will foster competition in 
the local markets and provide additional resources to improve service to the local communities 
without harming competition, diversity of voices, or content in any local radio market.  As 
described in Section III below, the Transaction strongly serves the public interest, and the 
Applicants urge the Commission to promptly process and grant the associated applications. 

II. Description of the Transaction 

The Transaction is an acquisition by Terrier Media of Cox Radio, Cox’s national 
advertising representation business, and Cox’s Washington, D.C. news bureau operations.  In the 
Transaction, Terrier Media will acquire Cox Radio’s remaining 50 full-power FM and AM radio 
stations and the associated earth station, microwave, and land mobile facilities. The Transaction, 
as described below, complies fully with Commission rules and precedent.    

 
A. Ownership at Closing of the Transactions   

Attachment 2 hereto depicts the post-consummation ownership structure of the transferee 
Terrier Media assuming the prior consummation of the Cox TV Transaction and the Northwest 
Transaction.5   

 
AP IX Titan Holdings, L.P., a Delaware limited partnership (“Titan”), expects to hold 

approximately 77% of the stock of Terrier Holdings and thus will control Terrier Holdings, 
which, in turn, will control Terrier Media Holdings II, Inc., which will control Terrier Media.  
The majority of the remaining interest of Terrier Holdings will be held by Cox Parent, with the 
remainder held by Brady, Wolff, and Bristlecone upon the closing of the Northwest Transaction 
and Cox TV Transaction.6    

                                                 
5 The “Pre-Closing Restructuring” referenced in Section 5.13 of the Purchase Agreement refers 
to steps to be taken to ensure that assets for the businesses to be acquired are assigned to the 
proper legal entities to facilitate the transfer as proposed.  These steps do not include any matters 
requiring prior consent of the Commission.   
6  Cox Parent and Brady will have attributable post-closing interests in Terrier Holdings because 
of a director appointment right that each will acquire in the Cox TV Transaction and the 
Northwest Transaction.  The interests held by Bristlecone and Wolff after consummation of the 
Northwest Transaction in Terrier Holdings will not be attributable.  
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The general partner of Titan – AP IX Titan Holdings GP, LLC – is a Delaware limited 
liability company, the sole member of which is AP IX (PMC) VoteCo, LLC (“VoteCo”).  
VoteCo has three members: Scott Kleinman, John Suydam, and David Sambur, each of whom 
will vote a one-third interest in VoteCo.  Apart from interests anticipated as a result of the Cox 
TV Transaction and the Northwest Transaction as described above and reported in this Exhibit, 
none of the three members of VoteCo has other reportable media interests and each of them is a 
natural person and a citizen of the United States.  A majority of the members of VoteCo may 
admit additional members by written consent and any member may be removed upon the vote of 
the other members.  Any member may resign from VoteCo at any time.  VoteCo is wholly 
owned and controlled by its three members.  Officers of VoteCo are appointed by the members 
and hold office until (i) their successors have been duly appointed and qualified or (ii) their 
earlier death, resignation or removal from office by vote of a majority of the members. 

The sole limited partner of Titan will be AIF IX (PMC Equity AIV), L.P. (“PMC 
Equity”), a newly formed Delaware limited partnership whose sole general partner will be 
VoteCo, an entity that, as described above, is wholly owned and controlled by natural persons 
who are citizens of the United States.  Each of the limited partners of PMC Equity will be 
“insulated” from material involvement in the business and operations of Titan, including the 
broadcast operations and activities of Terrier Holdings and its subsidiaries, in accordance with 
Commission policy.   

The insulated limited partners of PMC Equity will consist overwhelmingly of entities 
controlled and owned, directly or indirectly, by citizens of the United States, including private 
pension funds, insurance companies, endowments, charitable foundations, private companies and 
high net worth individuals.  PMC Equity is anticipated to have 64 limited partner investors, with 
the largest investor holding slightly less than 10 percent and with only four other investors 
holding more than five percent of the ownership of PMC Equity, each of whom is a large public 
pension fund.  Over ninety percent of the limited partners of PMC Equity will be entities 
organized under United States law.  Foreign ownership in PMC Equity, arising principally from 
minority foreign interests in certain of PMC Equity’s limited partners, will be well below the 25 
percent benchmark in Section 310(b)(4) of the Communications Act and is not anticipated to 
exceed 10% in the aggregate. 

As part of the financing structure, Titan will issue transferable warrants for limited 
partnership interests.  As a matter of policy, the Commission does not treat warrants as 
attributable for purposes of the Commission’s ownership rules and does not consider warrants in 
assessing compliance with foreign ownership ceilings unless and until the warrants are 
exercised.  The warrants will include provisions preventing the exercise of the warrant or the 
issuance of equity in response to a warrant holder’s conversion request unless Titan determines 
that the issuance of the interests to the warrant holder following conversion would not cause any 
non-conformity with FCC ownership rules or with the restrictions on foreign ownership in the 
Communications Act and FCC rules and policies. 

B. Foreign Ownership Compliance 

As explained above, three natural persons who are United States citizens will indirectly 
vote approximately 77% of the stock of the licensee parent company Terrier Holdings, which, 
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accordingly, complies with Section 310(b)(4) as to foreign voting rights.  Minority shareholders 
of Terrier Holdings contribute in the aggregate approximately one percentage point of non-U.S. 
voting rights to the foreign voting rights in Terrier Holdings.  Thus, Terrier Holdings complies 
with Section 310(b)(4) as to foreign voting rights and each of its subsidiaries, being wholly 
controlled by Terrier Holdings, likewise complies. 

Limited partner investors in the ownership chain of Terrier Holdings are all insulated in 
accordance with the FCC’s rules and direct and indirect foreign ownership from limited partner 
investors is not expected to exceed 10%, with minority shareholders of Terrier Holdings 
contributing in the aggregate approximately one percentage point of non-U.S. ownership.  
Accordingly, Terrier Holdings complies with Section 310(b)(4) as to foreign ownership and each 
of its subsidiaries, being wholly owned by Terrier Holdings, likewise complies. 

Terrier Media expects to have a business relationship with certain subsidiaries of Apollo 
Global Management, LLC (“AGM”) upon consummation of the pending transactions.  Certain 
subsidiaries of AGM will play an advisory role with respect to certain aspects of the proposed 
transactions and operations of Terrier Media.  Terrier Media is not aware of any precedent under 
the Commission's foreign ownership rules that would treat Terrier Media's proposed contractual 
relationship with AGM as creating a cognizable interest. However, Terrier Media recognizes that 
the Commission's review and analysis of interests and relationships under the foreign ownership 
rules differs from its review and analysis under the media ownership rules.  AGM is a Delaware 
limited liability company controlled by three U.S. citizens, but AGM is treated as foreign-owned 
under the Commission’s foreign ownership analysis because the voting interests of its U.S. 
owners are held through a Cayman Islands entity. Terrier Media has filed a petition for 
declaratory ruling to permit Terrier Media and AGM to be up to 100% foreign owned.  Such a 
determination would give Terrier Media additional flexibility going forward to consider efficient 
structures for any new investments it makes in broadcast properties.  Grant of the petition will 
provide Terrier Media with certainty as it considers the opportunities presented by future 
transactions. 

C. Divestitures to Comply with Local Radio Ownership Rule 

As demonstrated in Section VII below, the Transaction complies with the Commission’s 
local radio ownership rule in all respects, except that Cox Radio holds grandfathered 
combinations in two markets that Terrier Media may not acquire intact because they exceed the 
limits in the Commission’s local radio ownership rule.  To comply, Cox Radio will divest one 
FM radio station in each of two Nielsen Audio markets: Orlando, Florida, and Tampa-St. 
Petersburg-Clearwater, Florida. 

The parties are concurrently filing applications with the Commission (the “Divestiture 
Trust Applications”) to assign to a divestiture trust an FM station in the Orlando, Florida 
Nielsen Audio market (WPYO(FM), Maitland, FL) and an FM station in the Tampa-St. 
Petersburg-Clearwater, Florida Nielsen Audio market (WSUN(FM), Holiday, FL) (the 
“Divestiture Stations”).  The Commission has permitted divestiture trust arrangements when a 
transaction involving multiple stations in multiple markets otherwise would cause a party to 
exceed the ownership caps in one or more markets. Under this well-established Commission 
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precedent, a beneficiary’s ownership interest is not attributable to the beneficiary if it is 
properly insulated to prevent the exercise of control or influence over the trustee.  

The relationship between Terrier Media, the trustee and the divestiture trust will be 
governed by (1) an Engagement Agreement dated as of June 28, 2019 between Terrier Media 
and the trustee, CXR Radio, LLC, a single-member limited liability company the sole member 
of which is Elliot B. Evers (the “Trustee”), and (2) a Trust Agreement between Cox Radio, Inc. 
and the Trustee (the “Trust Agreement”) to be entered into immediately upon consummation 
of the proposed transfer of control that will establish the CXR Radio Station Trust (the 
“Divestiture Trust”). Those agreements provide, among other things, that the assets of the 
Divestiture Stations will be assigned to the Divestiture Trust, and that the Trustee shall have 
the power to effect sales of those stations to third parties as soon as reasonably practicable and 
at the maximum price reasonably attainable, provided that Cox Radio, Inc., as the proposed 
beneficiary, may establish a minimum acceptable price for the stations.  If Cox Radio enters 
into an agreement to sell either or both Divestiture Stations prior to closing of the assignment 
of the Divestiture Stations to the Divestiture Trust, the Trustee shall assume the obligations of 
Cox Radio under such agreement pending consent of the Commission and any other required 
governmental approvals. The Trust Agreement will further provide that the Trustee shall have 
complete control over the stations placed in the Divestiture Trust and shall operate them as 
separate, independent and active market competitors.  
 
In addition, under the terms of the proposed Trust Agreement:  
 

 Terrier Media cannot replace the Trustee at will; 
 

 Terrier Media cannot revoke the Divestiture Trust; 
 

 The Trustee does not have a business, personal or extra-trust relationship with 
Terrier Media, its affiliates or any of the shareholders, directors, officers or 
employees of Terrier Media or its affiliates (each, a “Related Party”);7 and 

 
 Neither Terrier Media nor any Related Party may communicate with the 

Trustee concerning the management and operation of the stations assigned to 
the Divestiture Trust, except to deliver financial reports or to facilitate the sale 
of the stations to an unaffiliated third party, and then any permitted 
communication must be evidenced in writing and retained by the Divestiture 
Trust for inspection upon Commission  request. 

 

                                                 
7 Terrier Media has retained Elliot Evers in his capacity as a media broker to identify potential 
buyers of the stations to be divested, a role consistent with his role as sole member of the 
Trustee.  Because his role as sole member of the Trustee will require Mr. Evers to identify 
buyers of divestiture stations, his engagement by Terrier Media prior to the Divestiture Stations 
being assigned to the Divestiture Trust will enable the divestiture process to commence at an 
earlier time and will assure continuity and expedite the divestiture of those stations. 
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Accordingly, the proposed Divestiture Trust conforms to the Commission’s attribution 
insulation standards. It also conforms, in all respects material to the Commission’s regulatory 
concerns, to prior trust agreements that the Commission has recently approved, including the 
divestiture trust reviewed and approved by the Commission in connection with iHeartMedia’s 
recent emergence from bankruptcy.8  Because the Divestiture Trust structure includes proper 
insulation, the Divestiture Stations assigned to the Divestiture Trust will not be attributable to 
Cox Radio or Terrier Media for the purposes of the local radio ownership rule upon 
consummation of the assignment of the Divestiture Stations to the Divestiture Trust, thereby 
permitting the proposed transfer of control of Cox Radio to Terrier Media to proceed in 
compliance with the Commission’s local radio ownership rule. 
 

D. Renewals of Radio Broadcast Stations Subject to Purchase Agreement 

One or more of the radio broadcast stations that Terrier Media proposes to acquire 
pursuant to the Purchase Agreement may have a renewal application pending before the 
Commission during the time that the instant transfer application is pending.  Consistent with the 
Commission's policy permitting consummation of a multi-station transfer of control overlapping 
with a renewal cycle, Terrier Media, as transferee, hereby assents to succeeding to the place of 
the current licensees for any pending renewal applications for those radio broadcast stations over 
which Terrier Media will acquire control as a result of the Transaction.9  

III. Public Interest Benefits of the Transaction 

Terrier Media’s proposed purchase of Cox Radio will serve the public interest.  PMC 
Equity, a newly created limited partnership, will provide equity capital for the transaction.  As 
opposed to the short-term, quarter-to-quarter focus of the public markets, PMC Equity has been 
structured to accommodate long-term investors favoring enterprises with a buy and build strategy 
that invests in businesses in collaboration with strong management teams.   

 
As the proposed owner of the Cox Radio Stations, Terrier Media will benefit from 

financial, strategic, and management expertise provided by advisory affiliates of AGM, a 
publicly traded U.S. company with more than 1000 employees that, as of December 31, 2018, 
has under its management $280 billion in assets, including private equity assets of more than $69 
billion dollars.10  AGM affiliated funds in the private equity space focus on the long term buy 

                                                 
8 See, e.g., FCC File No. BALH - 20181026AAD (KSNR(FM), Fisher, Minnesota). 
9 See, e.g., ION Media Networks Liquidating Trust, Memorandum Opinion and Order, 24 FCC 
Rcd 14579, 14583 ¶ 14 (2009) (“‘[I]n multi-station transactions, [the FCC] will grant the transfer 
of control application while [a] renewal application is pending as long as there are no basic 
qualification issues pending against the transferor or transferee that could not be resolved in the 
context of the transfer proceeding, and the transferee explicitly assents to standing in the stead of 
the transferor in the pending renewal proceeding.’”) (quoting Shareholders of CBS Corporation, 
Memorandum Opinion and Order, 16 FCC Rcd 16072, 16072-3 ¶¶ 3-4 (2001)). 
10 AGM is one of the largest alternative asset managers in the world, managing money for some 
of the largest endowments, educational institutions, and pension funds. 
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and build strategy and strong management teams that underlie the approach that Terrier Media 
and VoteCo are taking with this Transaction. 

 
AGM and its affiliates have been involved in private equity transactions involving more 

than 150 companies across a wide range of business sectors.  Principals of AGM and its 
subsidiaries are involved in the management of various funds and their related entities, including 
the most recent AGM affiliated fund, Apollo Investment Fund IX, L.P., which itself has more 
than $24.7 billion dollars in committed capital.  Accordingly, AGM affiliates have contributed to 
the development and organization of the proposed transaction, including assessment of financial 
requirements, arrangements for equity and debt capital, and development of the transaction 
structure.   

 
AGM and its affiliates, however, are not broadcast operators.  Neither AGM nor any 

AGM-affiliated fund will hold any limited partnership interest in PMC Equity or any stock 
interest in Terrier Holdings or in any Terrier Holdings subsidiary.  The principal activities of 
AGM affiliates with respect to this Transaction will be governed by two consulting 
arrangements, which will involve non-exclusive strategic advice, including with respect to any 
future follow-on transactions in the broadcasting space.  Except as provided in those 
arrangements, neither AGM nor its affiliates will be involved in the day-to-day operations of the 
Cox Radio Stations.   

 
Funds affiliated with AGM will direct their limited partners to directly commit capital to 

PMC Equity in exchange for limited partnership interests in that entity, the proceeds of which 
will be used to fund the acquisition of the Cox Radio Stations.  The terms of the limited 
partnership interests (and, in turn, their indirect investment in Terrier Media) will be governed 
solely and exclusively by the PMC Equity limited partnership agreement.  That limited 
partnership agreement will insulate each such investor from material involvement in the business 
of PMC Equity and from its indirect investment in Terrier Media, and each investor will have 
only those few restricted rights and investor protections that the Commission permits for 
insulated limited partners.  No manager of any AGM-affiliated fund will have authority to 
manage or otherwise make decisions with respect to VoteCo or Terrier Media’s management or 
decision-making.  No manager or employee of AGM or of any AGM affiliate will hold any 
limited partnership interests in PMC Equity. 

 
At or after the closing, Terrier Holdings or one of its wholly owned subsidiaries 

(collectively, “Terrier”), as is typical for private equity transactions, will enter into two 
consulting agreements with affiliates of AGM, one to provide strategic advice to senior 
management about financing transactions and other material transactions, and the other to 
provide advice specifically with respect to future acquisitions.  In neither case will the fee be 
based on Terrier’s financial performance.  The agreements will not require Terrier to follow any 
advice given or undertake any transaction, and they will not preclude Terrier from retaining other 
advisors or penalize Terrier for doing so.  No other agreements between Terrier entities and 
AGM affiliates or AGM are contemplated.  

 
VoteCo managing members John Suydam and Scott Kleinman are officers of AGM and 

each of the managing members and officers of VoteCo is employed by an affiliate of AGM, as 
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are certain officers of Terrier Media.  None of these individuals, however, is a party to any 
agreement with AGM or any AGM affiliate with respect to those roles for VoteCo and Terrier 
Media and each will act in his or her individual capacity in those roles.  With respect to VoteCo 
officers, any officers appointed by the managing members may be removed by those members at 
any time with or without cause.  With respect to Terrier Media officers, any officer elected or 
appointed by the Board of Directors of Terrier Media may be removed at any time by the 
affirmative vote of a majority of the Board of Directors.  Neither AGM nor any AGM affiliate 
will have any voting rights or attributable interest in VoteCo, Titan, PMC Equity, Terrier 
Holdings or any subsidiary of Terrier Holdings. 
 

A. Terrier Media’s Operation of the Cox Radio Stations will Enhance the Public 
Interest 

Terrier Media’s principals have a long track record of superior results in strengthening 
businesses and making them more competitive.  They also will have access to Apollo and its 
experience in numerous other successful investments.  That collective experience will allow 
Terrier Media to develop and present creative approaches to address the increasing challenges 
faced by the television broadcast industry from an unprecedented number of new, well-funded 
competitors.  At the same time, Terrier Media will benefit from the businesses’ existing 
leadership and management.  Cox Parent will maintain meaningful ownership interests in the 
new broadcast company and will make meaningful contributions to its strategic direction.  
Terrier Media also intends to maintain Cox’s existing management and operations with corporate 
headquarters for the new company located in Atlanta, Georgia.11   

Of the 50 stations in the Transaction, 31 are ranked in the top 10 in their markets with 
approximately half of the stations ranked in the top five.  The strength of the brands is 
exemplified in Atlanta with WSB(AM) news talk radio serving Atlanta listeners for nearly 100 
years; Miami’s Hot 105FM, the epicenter of South Florida’s urban community; and Houston 
Today’s Country, an award-winning country music favorite.  Fueled by exceptional on-air and 
programming talent, in-depth research and powerful marketing, Cox Radio maximizes its reach 
throughout its markets, as powerfully demonstrated in San Antonio where it delivers five of the 
top six stations.  Cox Radio’s bond with its communities extends beyond the bounds of the 
signals transmitted to over 100 well-established community-centric events, disaster preparedness 
and recovery, and local charity support.   

Terrier Media is fully committed to continuing the Cox Radio Stations’ long history of 
excellent local news and entertainment programming.  Terrier Media expects to support those 
efforts with key investments that will enable the stations to better serve the public.  Terrier 
Media will continue the stations’ focus on the journalistic integrity, news quality, and 
commitment to community that Cox has demonstrated in its ownership of the stations.  Terrier 
Media is investing in the broadcasting market, because it believes local broadcast stations serve 
as a critical outlet for advertisers and a source of local news and information for listeners.  

                                                 
11 Terrier Media includes in Section IV of this comprehensive exhibit the official business 
address for each party to this application.     
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Terrier Media also believes it is critical to continue to engage the local communities through 
active social engagement. 

Terrier Media intends to expand Cox’s outstanding efforts to produce and acquire high-
quality programming for its stations and the local communities they serve.  Terrier Media plans 
to invest in the creation of local content, including local news.  Specifically, Terrier Media 
intends to undertake, among others, the following efforts: 

• improving the stations’ physical plant, including studio, back office and 
transmission equipment;  

• capitalizing on the quality news reporting from Cox's Washington News Bureau, 
which will be available to the combined group of stations after the closing.  Cox's 
Washington News Bureau has a fully-staffed team that covers stories of national 
interest as well as matters out of Washington that are of particular interest to 
individual station markets; 12 and 

• growing each station’s digital presence in its local market through improvements 
in station websites and applications. 

In addition, Terrier Media has on file with the FCC applications to acquire television and 
other radio stations in Dayton from Cox.  By continuing to operate all the Cox television and 
radio stations together, in addition to those in Dayton, Terrier Media will be able to utilize 
efficiencies of coordinated operations to increase investment and ensure that local news and 
information needs are well served across all of its markets.   Moreover, Terrier Media has sought 
Commission consent to the acquisition of television stations from Northwest Broadcasting.  
Terrier Media will leverage the expanded reach of the combined television and radio station 
group for a broader distribution of programming addressing issues of regional and national 
importance.  Indeed, the Commission has acknowledged that co-ownership of broadcast radio 
and television stations yields public interest benefits such as improved outreach to the local 
community and increased news and public affairs programming.13   

IV. Parties to the Application 

The organizational chart provided in Attachment 2 depicts the position of the licensee 
and each parent entity in the structure.  The following charts provide information on the 

                                                 
12 The Commission has recognized the important and cognizable public interest benefit of 
broadcasters utilizing a Washington, D.C. news bureau to expand access to the broadcaster’s 
stations across the country.  See Consent to Transfer Control of License Subsidiaries of Media 
General, Inc., from Shareholders of Media General, Inc. to Nexstar Media Group, Inc., 
Memorandum Opinion and Order, 32 FCC Rcd 183, 195 ¶ 29 (2017).  See also Consent to 
Transfer Control of Certain License Subsidiaries of Raycom Media, Inc. to Gray Television, Inc., 
Memorandum Opinion and Order, 33 FCC Rcd 12349, 12356 ¶ 14 (2018). 
13 2014 Quadrennial Regulatory Review – Review of the Commission’s Broadcast Ownership 
Rules and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, 
Order on Reconsideration and Notice of Proposed Rulemaking, 32 FCC Rcd 9802, 9830 ¶ 63 
(2017). 
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Schedules to Purchase Agreement 
 
Schedule 2.3(b) Subsidiaries 
Schedule 2.4  No Conflict 
Schedule 2.6  FCC Licenses 
Schedule 2.7(h) Consolidated Federal Income Tax Returns 
Schedule 2.8(a) Owned Real Property 
Schedule 2.8(b) Real Property Leases 
Schedule 2.8(c) Real Property Proceedings 
Schedule 2.9(a) Material Agreements 
Schedule 2.9(b) Validity of Material Agreements 
Schedule 2.10  Environmental 
Schedule 2.10(d) Environmental Hazards 
Schedule 2.11(a) Business Intellectual Property 
Schedule 2.11(b) Labor Matters 
Schedule 2.12(c) Employee Matters 
Schedule 2.12(d) Employment Actions 
Schedule 2.12(g) Workers Compensation Matters 
Schedule 2.13(a) Transferred Employee Employment Agreements 
Schedule 2.13(a)(i) Employee Benefit Plans 
Schedule 2.13(a)(ii) Acquired Company Employee Plans 
Schedule 2.13(c) Post-Termination Benefits 
Schedule 2.13(d) Multiemployer Plans 
Schedule 2.13(e) Employee Plan Matters 
Schedule 2.14(a) Insurance 
Schedule 2.14(b) Insurance Claims 
Schedule 2.16  Litigation 
Schedule 2.17(a) Management Report 
Schedule 2.18  Absence of Changes 
Schedule 2.19  Compliance with Laws 
Schedule 2.21  No Undisclosed Liabilities 
Schedule 2.22(b) Sufficiency of Assets 
Schedule 2.24  Affiliate Transactions 
Schedule 3.5  Qualification 
Schedule 4.1  Divestiture Plan 
Schedule 4.2(a)  Operations of the Business Prior to the Closing Date 
Schedule 4.2(b) Restrictions on the Business Prior to the Closing Date 
Schedule 4.3  Indemnification Agreements 
Schedule 5.4(b) Comingled Contracts 
Schedule 5.4(c)(i) Terminated Business Guarantees 
Schedule 5.5(a) Transferred Employees 
Schedule 5.5(b) Transferred Employee Perquisites 
Schedule 5.5(d) Seller Severance Guidelines 
Schedule 5.5(g) Accrued PTO 
Schedule 5.5(o) Immigration Sponsorship 
Schedule 5.5(q) Management Employees 
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Schedule 5.12  Intercompany Accounts 
Schedule 5.13(a) Pre-Closing Restructuring Step Plan 
Schedule 5.13(b) Minority Investment Interests 
Schedule 5.14(a) Covered Persons 
Schedule 5.16  Transition Services Agreement Principles 
Schedule 11.15(a) Agreed Accounting Principles 
Schedule 11.15(b) Excluded Market Employees 
Schedule 11.15(c) Excluded Corporate Functions 
Schedule 11.15(d) Excluded Owned Real Properties 
Schedule 11.15(e) Permitted Liens 
Schedule 11.15(f) Retained Liabilities 
 

The parties have excluded from the application the exhibits and schedules to the Purchase 
Agreement.  The excluded documents contain proprietary information, duplicate information 
already included in the application or in the possession of the Commission, or are not germane to 
the Commission’s consideration of this application.15  Copies of the excluded documents will be 
provided to the Commission upon request, subject to the right of the parties to ask that the 
material submitted be held in confidence and not be made available pursuant to applicable rules 
and policies of the Commission that restrict public access to confidential and proprietary 
information. 

 
VII. Local Radio Ownership Compliance 

Under Section 73.3555(a)(1) of the Commission’s rules, the FCC uses a tiered 
approach, as described below, to determine whether a combination of commonly-owned 
radio stations comply with the local radio ownership limits for any particular market.16 
 
Full-Power Commercial 
and Non-Commercial 
Stations in the Market 

Maximum Number of 
Stations in Which a Single 
Entity May Have an 
Attributable Interest 

Maximum Number of 
Stations in the Same Service 

45 or More Stations 8 Radio Stations 5 
Between 30 and 44 Stations 7 Radio Stations 4 
Between 15 and 29 Stations 6 Radio Stations 4 
14 or Fewer Stations 5 Radio Stations (provided 

that no entity may have an 
interest in more than 50% of 
the stations in the market) 

3 

 

                                                 
15 See LUJ, Inc. and Long Nine, Inc., Memorandum Opinion and Order, 17 FCC Rcd 16980 
(2002). 
16 See 47 C.F.R. 73.3555(a) (1) (2006). 
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To determine the number of stations in a market, the Commission relies on one of 
three methodologies: 
 

1. Nielsen Market Methodology:  When more than one commonly owned radio 
station is licensed to a community within a Nielsen Audio market, the FCC counts the 
number of commercial and noncommercial radio stations that are either “home” to the 
Metro market or are licensed to a community within geographic boundaries of that market (the 
“Nielsen Market Methodology”).17 
 

2. Contour Methodology:  For combinations that are licensed to communities 
that are not home to any Nielsen Audio market, the Commission defines the market as the area 
where the principal community contours of the commonly-owned stations overlap.  To determine 
the number of stations in that market, the Commission counts all stations whose principal 
community contours overlap that of at least one of the commonly-owned stations.  The 
Commission, however, excludes all stations whose transmitters are greater than 92 kilometers 
from the mutual overlap area and any commonly owned stations that are not included already 
in the market (the “Contour Methodology”).18 

 
3. Nielsen-Contour Hybrid Methodology: The FCC requires an analysis 

under both the Nielsen Market Methodology and the Contour Methodology in two situations: (i) 
if at least one of the commonly-owned stations is “home” to a Nielsen Audio market but it is 
licensed to a community outside that market or (ii) if a station is licensed to a community 
within a Nielsen Audio market but its principal community contour overlaps that of another 
commonly-owned station that is not licensed to a community within any Nielsen Audio market 
(the “Nielsen-Contour Hybrid Methodology”).19 
  
 The Transaction will not create any new radio combinations.  Terrier Media can acquire 
the Cox Radio Stations in all markets, except in the Orlando and Tampa markets.  Divestiture of 
one FM station in each of those markets is required because Cox Radio currently owns a 
grandfathered cluster.   Below is a market-by-market analysis of the broadcast interests that will 
be held by Terrier Media and the parties to the applications.  The markets are broken down as 
follows:  (i) Rule Compliant Markets and (ii) Divestiture Markets. 
 

                                                 
17 See 2002 Biennial Regulatory Review – Review of the Commission’s Broadcast Ownership 
Rules and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, 
Report and Order and Notice of Proposed Rulemaking, 18 FCC Rcd 13620, 13727-13728 ¶ 280 
(2003). 
18 See id. at ¶ 285. 
19 See id. at ¶ 286 n.606. 



23 
 

A. Rule Compliant Markets 

In each of the following markets, the Transaction complies with the Commission’s local 
radio ownership rules without the need for any waiver or divestitures.20 

Athens, Georgia  

The Commission requires the submission of a contour overlap analysis to demonstrate 
compliance with the local radio ownership rule for stations that are licensed to communities 
outside of a Nielsen Audio market.  As described in the attached contour-based analysis prepared 
by W. Jeffrey Reynolds of du Treil, Lundin & Rackley, Inc., the Transaction complies with the 
Commission’s rules.  In each of the defined radio markets created using the contour overlap 
analysis, there are no less than 70 radio stations.  Therefore, common ownership of eight radio 
stations, no more than five in the same service, is permitted.  Upon consummation of the 
Transaction, Terrier Media will have an attributable interest in 6 commercial radio stations in the 
Athens, GA market (2 AM stations and 4 FM stations), which is permitted under the local radio 
ownership rule. 

Atlanta, Georgia 

As shown in the attached BIA FCC Geographic Market Definition report for Atlanta, 
GA, there are 85 commercial and noncommercial radio stations that are home to the Atlanta, GA 
Nielsen Audio market.  Therefore, common ownership of eight radio stations, no more than five 
in the same service, is permitted.  Upon consummation of the Transaction, Terrier Media will 
have an attributable interest in 5 commercial radio stations (1 AM station and 4 FM stations), 
which is permitted under the local radio ownership rule.  

Houston, Texas 

As shown in the attached BIA FCC Geographic Market Definition report for Houston, 
TX, there are 78 commercial and noncommercial radio stations that are home to the Houston, TX 
Nielsen Audio market.  Therefore, common ownership of eight radio stations, no more than five 
in the same service, is permitted.  Upon consummation of the Transaction, Terrier Media will 
have an attributable interest in 4 commercial FM radio stations, which is permitted under the 
local radio ownership rule.  

Jacksonville, Florida 

As shown in the attached BIA FCC Geographic Market Definition report for 
Jacksonville, FL, there are 45 commercial and noncommercial radio stations that are home to the 
Jacksonville, FL Nielsen Audio market.  Therefore, common ownership of eight radio stations, 
no more than five in the same service, is permitted.  Upon consummation of the Transaction, 

                                                 
20 The BIA FCC Geographic Market Definition Reports and contour-overlap analyses referenced 
herein are included at Attachment 3. 
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Terrier Media will have an attributable interest in 6 commercial radio stations (1 AM station and 
5 FM stations), which is permitted under the local radio ownership rule.  

Miami, Florida 

As shown in the attached BIA FCC Geographic Market Definition report for Miami, FL, 
there are 61 commercial and noncommercial radio stations that are home to the Miami, FL 
Nielsen Audio market.  Therefore, common ownership of eight radio stations, no more than five 
in the same service, is permitted.  Upon consummation of the Transaction, Terrier Media will 
have an attributable interest in 4 commercial FM radio stations, which is permitted under the 
local radio ownership rule.  

Nassau-Suffolk, New York 

As shown in the attached BIA FCC Geographic Market Definition report for Nassau-
Suffolk, NY, there are 46 commercial and noncommercial radio stations that are home to the 
Nassau-Suffolk, NY Nielsen Audio market.  Therefore, common ownership of eight radio 
stations, no more than five in the same service, is permitted.  Upon consummation of the 
Transaction, Terrier Media will have an attributable interest in 3 commercial FM radio stations, 
which is permitted under the local radio ownership rule.  

San Antonio, Texas 

As shown in the attached BIA FCC Geographic Market Definition report for San 
Antonio, TX, there are 60 commercial and noncommercial radio stations that are home to the 
San Antonio, TX Nielsen Audio market.  Therefore, common ownership of eight radio stations, 
no more than five in the same service, is permitted.  Upon consummation of the Transaction, 
Terrier Media will have an attributable interest in 7 commercial radio stations (2 AM stations 
and 5 FM stations), which is permitted under the local radio ownership rule.  

The community of license for one of the stations – KONO(AM), Helotes, TX – listed as 
“home” to the San Antonio, TX Nielsen Audio market, is located outside of the market.  The 
Commission requires the submission of a contour overlap analysis to demonstrate compliance 
with the local radio ownership rule for stations that are licensed to communities outside of a 
Nielsen Audio market.  As described by the contour-based analysis prepared by W. Jeffrey 
Reynolds of du Treil, Lundin & Rackley, Inc. the Transaction complies with the Commission’s 
rules. 

Tulsa, Oklahoma 

As shown in the attached BIA FCC Geographic Market Definition report for Tulsa, OK, 
there are 41 commercial and noncommercial radio stations that are home to the San Antonio, TX 
Nielsen Audio market.  Therefore, common ownership of seven radio stations, no more than four 
in the same service, is permitted.  Upon consummation of the Transaction, Terrier Media will 
have an attributable interest in 5 commercial radio stations (1 AM station and 4 FM stations), 
which is permitted under the local radio ownership rule.  
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B. Divestiture Markets 

To comply with the local radio ownership rule, divestitures will be required in the 
Orlando, FL and Tampa, FL markets (the “Required Divestitures”).  Terrier Media will either 
make the Required Divestitures prior to closing or assign these stations to the Divestiture Trust 
simultaneously with the closing of the Transaction, as described in Section II.    

Orlando, Florida 

As shown in the attached BIA FCC Geographic Market Definition report for Orlando, 
FL, there are 40 commercial and noncommercial radio stations that are home to the Orlando, FL 
Nielsen Audio market.  Therefore, common ownership of seven radio stations, no more than four 
in the same service, is permitted.  Upon consummation of the Transaction, Terrier Media will 
have an attributable interest in 5 commercial radio stations (1 AM station and 4 FM stations), 
which is permitted under the local radio ownership rule.  WPYO(FM), Maitland, FL will be 
divested to a third party at the closing of the Transaction or the station will be assigned to the 
Divestiture Trust. 

Tampa, Florida 

As shown in the attached BIA FCC Geographic Market Definition report for Tampa, FL, 
there are 48 commercial and noncommercial radio stations that are home to the Tampa, FL 
Nielsen Audio market.  Therefore, common ownership of eight radio stations, no more than five 
in the same service, is permitted.  Upon consummation of the Transaction, Terrier Media will 
have an attributable interest in 5 commercial FM radio stations, which is permitted under the 
local radio ownership rule.  WSUN(FM), Holiday, FL will be divested to a third party at the 
closing of the Transaction or the station will be assigned to the Divestiture Trust. 

VIII. Pending Applications and Cut-Off Rules 

The Applicants separately will file applications in the appropriate bureaus requesting 
Commission consent for the transfer of control of certain earth station, microwave, and land 
mobile facilities held by Cox Radio.  It is intended that the applications filed in connection with 
the Purchase Agreement include all of the licenses and other authorizations held by Cox Radio. 
Cox Radio may now have on file, and may hereafter file, additional requests for authorizations 
for new or modified facilities that may be granted before the Commission takes action on the 
above-described transfer of control applications.  Accordingly, the Applicants request that the 
Commission approval of the applications filed in connection with the Transaction include (1) any 
authorization issued to Cox Radio (except for those licenses and authorizations associated with 
Cox Radio’s stations in the Dayton Nielsen Audio market) while the instant applications are 
pending before the Commission and during the period required for consummation of the 
Transaction, and (2) any applications filed by Cox Radio that are pending at the time of 
consummation.  Inclusion of authorizations issued while the Transaction is pending and during 
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the consummation period, and applications pending at the time of consummation, are both 
consistent with prior Commission decisions.21 
 

Additionally, pursuant to Sections 1.927(h), 1.929(a)(2), and 1.933(b) of the 
Commission’s Rules, to the extent necessary, Terrier Media requests a blanket exemption from 
any applicable cut-off rules in cases where Terrier Media files amendments to pending 
applications in order to reflect consummation of the proposed Transaction so that such 
amendments are not treated as disqualifying amendments.  The nature of the proposed 
Transaction demonstrates that the ownership changes would not be made for the purpose of 
acquiring any particular pending application, but as part of a larger transaction undertaken for an 
independent and legitimate business purpose.  Grant of this request would be consistent with 
prior Commission decisions that routinely have granted a blanket exemption in cases involving 
multiple-license transactions.22 
  

                                                 
21 See, e.g., Applications of AT&T Inc. and Cellco Partnership d/b/a Verizon Wireless, 
Memorandum Opinion and Order, 25 FCC Rcd 8704, 8773 ¶ 165 (2010); Applications of AT&T 
Wireless Services, Inc. and Cingular Wireless Corp. for Consent to Transfer Control of Licenses 
and Authorizations, Memorandum Opinion and Order, 19 FCC Rcd 21522, 21626 ¶ 275 (2004). 
22 See, e.g., Applications of PacifiCorp Holdings, Inc., and Century Telephone Enterprises, Inc. 
for Consent to Transfer Control of Pacific Telecom, Inc., Memorandum Opinion and Order, 13 
FCC Rcd 8891, 8915-16 ¶ 47 (1997); Applications of NYNEX Corp. and Bell Atlantic Corp., 
Memorandum Opinion and Order, 12 FCC Rcd 19985, 20092 ¶ 234 (1997). 





 

KTKX(FM), Terrell Hills, TX Facility ID 70357 
KONO(AM), San Antonio, TX Facility ID 50029 
K222DG, San Antonio, TX Facility ID 202417 
KONO-FM, Helotes, TX Facility ID 50030 
KISS-FM, San Antonio, TX  Facility ID 34976 
KSMG(FM), Seguin, TX   Facility ID 34977 

Tampa-St. Petersburg-
Clearwater, FL 

WXGL(FM), St. Petersburg, FL  Facility ID 74199 
WHPT(FM), Sarasota, FL  Facility ID 51986  
W246CY, Bradenton, FL Facility ID 158520  
WWRM(FM), Tampa, FL Facility ID 74200 
WPOI(FM), St. Petersburg, FL  Facility ID 66013 
WDUV(FM), New Port Richey, FL  Facility ID 1178 
W273CP, New Port Richey, FL Facility ID 158583  
WSUN(FM), Holiday, FL* Facility ID 67136 
WSUN-FM3, St. Petersburg, FL* Facility ID 198549 
WSUN-FM4, Pinellas Park, FL* Facility ID 198705 

Tulsa, OK KRAV-FM, Tulsa, OK Facility ID 65764 
KRMG(AM), Tulsa, OK Facility ID 48729 
KWEN(FM), Tulsa, OK Facility ID 48722 
KJSR(FM), Tulsa, OK Facility ID 9801 
KRMG-FM, Sand Springs, OK  Facility ID 47102 

 
 

* Unless sold to a third party prior to closing, Terrier Media will divest stations denoted with an 
asterisk to the Divestiture Trust. 
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du Treil, Lundin & Rackley, Inc. 
Consulting Engineers 

RADIO MULTIPLE OWNERSHIP ANALYSIS 
ATHENS, GEORGIA 

 
 

 
Stations Considered 
 
The following CMG stations are considered to be in the Athens, GA market for analysis: 
 

1. WRFC/AM 
2. WGAU/AM 
3. WPUP/FM 
4. WNGC/FM 
5. WGMG/FM 
6. WXKT/FM 

 
The following CMG stations are in the Atlanta, GA market, which have contour overlap 
with certain of the CMG Athens market stations: 
 

1. WSB/AM 
2. WSB-FM 
3. WSBB-FM 
4. WSRV/FM 

 
The following CMG stations are in the Atlanta market, but do not have contour overlap 
with the Athens market stations that would form a defined radio market: 
 

1. WALR/FM 
 
The principal community contours of all of these stations are depicted on a map included 
herewith as Figure 1. The radio multiple ownership analysis considers only those stations 
with overlapping principal community contours (5 mV/m for AM stations, 3.16 mV/m 
for FM stations). An ownership study was prepared in accordance with the FCC multiple 
ownership rules as outlined in Section 73.3555 under the interim contour analysis 
procedure. 
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du Treil, Lundin & Rackley, Inc. 
Consulting Engineers 

 
Athens Radio Markets 
 
The radio market applicable to common ownership of the subject Athens market stations 
is defined as the area encompassed by the mutually overlapping principal community 
contours of the stations proposed to be commonly owned. As listed in the table below, 
there are three defined radio markets formed by the subject stations in the Athens market: 
 

Defined Radio 
Market 

Stations that Define Radio Market 

AM Stations FM Stations 

1 WRFC, WGAU WSBB, WRSV, WPUP, WGMG, WNGC 

2 WRFC WSBB, WSRV, WXKT, WNGC 

3 WSB WSB, WSBB, WSRV, WNGC 

 
 
Count of Stations in Defined Markets 
 
The number of radio stations in a defined radio market is determined by counting the 
operating stations that have principal community contours that intersect the principal 
community contours that define the radio market. In this case, since WSRV/FM is 
common to all markets, its principal community contour was employed for the analysis. 
 
Only those stations located within 92 km of the perimeter of the mutual overlap area of 
the defined market area are to be employed in the count of stations. In this case, only 
stations that are located within 92 km of all three of the mutual overlap areas for each of 
the three markets were employed. Commonly owned CMG stations were not considered 
in the count of stations in the defined market. The results of the analysis are tabulated 
below: 
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du Treil, Lundin & Rackley, Inc. 
Consulting Engineers 

Defined Radio Market Number of Stations in Radio Market 

Markets 1, 2 & 3 No less than: 32 AM; 38 FM; 70 Total 

 
 
Based on the above, it is concluded that the proposed combination of the stations to be 
owned complies with of Section 73.3555(a) of the FCC Rules according to the interim 
contour overlap procedure. 
 
  
 
 
 
 
     Louis R. du Treil, Jr. 
     
     du Treil, Lundin & Rackley, Inc. 
     3135 Southgate Circle 
     Sarasota, Florida  34239 
 

June 27, 2019 
 





 RADIO MULTIPLE OWNERSHIP ANALYSIS
ATHENS, GEORGIA

Call Sign City State Frequency Call Sign City State Frequency
WDUN GAINESVILLE GA 550
WPLO GRAYSON GA 610
WNEG TOCCOA GA 630
WCNN NORTH ATLANTA GA 680
WQXI ATLANTA GA 790
WYZI ROYSTON GA 810
WAEC ATLANTA GA 860
WGKA ATLANTA GA 920
WNIV ATLANTA GA 970
WISK LAWRENCEVILLE GA 990
WTZA ATLANTA GA 1010
WPBS CONYERS GA 1040

WWWE HAPEVILLE GA 1100
WLBA GAINESVILLE GA 1130
WAFS ATLANTA GA 1190
WGGA GAINESVILLE GA 1240
WYTH MADISON GA 1250
WJJC* COMMERCE GA 1270
WJBB WINDER GA 1300
WJZA DECATUR GA 1310
WGTJ MURRAYVILLE GA 1330
WIFN ATLANTA GA 1340

WRWH CLEVELAND GA 1350
WLTA ALPHARETTA GA 1400
WWSZ DECATUR GA 1420
WGFS COVINGTON GA 1430
WCON CORNELIA GA 1450
WXEM BUFORD GA 1460
WXAG ATHENS GA 1470
WYZE* ATLANTA GA 1480
WKUN MONROE GA 1490
WCHM CLARKESVILLE GA 1490

*On FCC Silent List (6/19/2019)

Markets 123 Common ‐ AM



 RADIO MULTIPLE OWNERSHIP ANALYSIS
ATHENS, GEORGIA

Call Sign City  State Channel Call Sign City State Channel
WNEE PATTERSON GA 201
WPPR DEMOREST GA 202
WRAS ATLANTA GA 203
WCDG DAHLONEGA GA 204
WMSL ATHENS GA 205
WBCX GAINESVILLE GA 206
WRFG ATLANTA GA 207
WYFW WINDER GA 208
WNGU DAHLONEGA GA 208
WABE ATLANTA GA 211
WUOG ATHENS GA 213
WLTS BARRETTSVILLE GA 214
WRAF TOCCOA FALLS GA 215
WREK ATLANTA GA 216

WWEV-FM CUMMING GA 218
WUGA ATHENS GA 219
WCLK ATLANTA GA 220

WLHR-FM LAVONIA GA 221
WMOQ BOSTWICK GA 222
WZGC ATLANTA GA 225
WSTR SMYRNA GA 231
WUBL ATLANTA GA 235
WWPW ATLANTA GA 241

WCON-FM CORNELIA GA 257
WWWQ ATLANTA GA 259
WNNX COLLEGE PARK GA 263
WJES MAYSVILLE GA 265

WKHX-FM MARIETTA GA 268
WAZX-FM CLEVELAND GA 270
WLKQ-FM BUFORD GA 272
WDUN-FM CLARKESVILLE GA 275

WVEE ATLANTA GA 277
WZTR DAHLONEGA GA 282

WFSH-FM ATHENS GA 284
WLVG CLERMONT GA 286
WYAY GAINESVILLE GA 294
WAMJ ROSWELL GA 298

Markets 123 Common ‐ FM



















Call
Letters

AM/
FM Owner

City & State
 of LicenseFreq

FCC Geographic Market Definition for Miami-Ft. Lauderdale-Hollywood, FL
Home
Mkt

 RankHome Market
Type
Station Format

County of
License

Market
Designtn

Date

WACC AM Pax Catholic Communications Inc Hialeah, FL 830 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/Chrst Miami-Dade07/02/2003

WAMR FM Univision Miami, FL107.5 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/AdCH Miami-Dade07/02/2003

WAQI AM Univision Miami, FL 710 Miami-Ft. Lauderdale-Hollywood, FL  11C SpNws/Talk Miami-Dade07/02/2003

WAVS AM Alliance Broadcasting Network Inc Davie, FL1170 Miami-Ft. Lauderdale-Hollywood, FL  11C Ethnic Broward07/02/2003

WAXY AM Entercom South Miami, FL 790 Miami-Ft. Lauderdale-Hollywood, FL  11C Sports Miami-Dade07/02/2003

WBGG FM iHeartMedia Inc Fort Lauderdale, FL105.9 Miami-Ft. Lauderdale-Hollywood, FL  11C Clsc Rock Broward07/02/2003

WCMQ FM Spanish Broadcasting System Hialeah, FL 92.3 Miami-Ft. Lauderdale-Hollywood, FL  11C Tropical Miami-Dade07/02/2003

WDNA FM Bascomb Memorial Broadcasting Foundation Miami, FL 88.9 Miami-Ft. Lauderdale-Hollywood, FL  11NC Jazz Miami-Dade07/02/2003

WEDR FM Cox Media Group Miami, FL 99.1 Miami-Ft. Lauderdale-Hollywood, FL  11C Urban Miami-Dade07/02/2003

WEXY AM MultiCultural Radio Broadcasting Inc Wilton Manors, FL1520 Miami-Ft. Lauderdale-Hollywood, FL  11C Relgn/AdStd Broward07/02/2003

WFEZ FM Cox Media Group Miami, FL 93.1 Miami-Ft. Lauderdale-Hollywood, FL  11C Soft AC Miami-Dade07/02/2003

WFLC FM Cox Media Group Miami, FL 97.3 Miami-Ft. Lauderdale-Hollywood, FL  11C CHR Miami-Dade07/02/2003

WFLL AM International Church of the Grace of God Inc Fort Lauderdale, FL1400 Miami-Ft. Lauderdale-Hollywood, FL  11C Portuguese Broward07/02/2003

WGNK FM Genesis Group LLC Pennsuco, FL 88.3 Miami-Ft. Lauderdale-Hollywood, FL  11NC Span/CCtmp Miami-Dade07/02/2003

WHQT FM Cox Media Group Coral Gables, FL105.1 Miami-Ft. Lauderdale-Hollywood, FL  11C Urban AC Miami-Dade07/02/2003

WHSR AM Beasley Media Group LLC Pompano Beach, FL 980 Miami-Ft. Lauderdale-Hollywood, FL  11C Creole Broward07/02/2003

WHYI FM iHeartMedia Inc Fort Lauderdale, FL100.7 Miami-Ft. Lauderdale-Hollywood, FL  11C CHR Broward07/02/2003

WINZ AM iHeartMedia Inc Miami, FL 940 Miami-Ft. Lauderdale-Hollywood, FL  11C Sports Miami-Dade07/02/2003

WIOD AM iHeartMedia Inc Miami, FL 610 Miami-Ft. Lauderdale-Hollywood, FL  11C News/Ta k Miami-Dade07/02/2003

WJCC AM MultiCultural Radio Broadcasting Inc Miami Springs, FL1700 Miami-Ft. Lauderdale-Hollywood, FL  11C Frnch/Creol Miami-Dade07/02/2003

WKAT AM Salem Media Group Inc Coral Gables, FL1080 Miami-Ft. Lauderdale-Hollywood, FL  11C Spn/Cst/T k Miami-Dade07/02/2003

WKIS FM Entercom Boca Raton, FL 99.9 Miami-Ft. Lauderdale-Hollywood, FL  11C Country Palm Beach07/02/2003

WKLG FM WKLG Inc Rock Harbor, FL102.1 Miami-Ft. Lauderdale-Hollywood, FL  11C AC/Altve Monroe12/01/2006

WKPX FM The School Bd of Broward Cnty FL Sunrise, FL 88.5 Miami-Ft. Lauderdale-Hollywood, FL  11NC Alternative Broward07/02/2003

WLFE FM Calvary Chapel of Kendall Inc Cutler Bay, FL 90.9 Miami-Ft. Lauderdale-Hollywood, FL  11NC ChrsContem Miami-Dade08/20/2007

WLQY AM Entravision Communications Corp Hollywood, FL1320 Miami-Ft. Lauderdale-Hollywood, FL  11C Creole Broward07/02/2003

WLRN FM School Board of Miami-Dade County FL Miami, FL 91.3 Miami-Ft. Lauderdale-Hollywood, FL  11NC Nws/Tlk/Inf Miami-Dade07/02/2003

WLYF FM Entercom Miami, FL101.5 Miami-Ft. Lauderdale-Hollywood, FL  11C AC Miami-Dade07/02/2003

WMBM AM New Birth Broadcasting Corp Miami Beach, FL1490 Miami-Ft. Lauderdale-Hollywood, FL  11C Gospel Miami-Dade07/02/2003

WMFL FM Family Stations Incorporated Florida City, FL 88.5 Miami-Ft. Lauderdale-Hollywood, FL  11NC Religion Miami-Dade07/02/2003

WMIA FM iHeartMedia Inc Miami Beach, FL 93.9 Miami-Ft. Lauderdale-Hollywood, FL  11C Hot AC Miami-Dade07/02/2003

WMIB FM iHeartMedia Inc Fort Lauderdale, FL103.5 Miami-Ft. Lauderdale-Hollywood, FL  11C Urban Broward07/02/2003

WMKL FM Call Communications Group Inc Hammocks, FL 91.9 Miami-Ft. Lauderdale-Hollywood, FL  11NC Alternative Miami-Dade01/06/2009

WMLV FM Educational Media Foundation Miami, FL 89.7 Miami-Ft. Lauderdale-Hollywood, FL  11NC ChrsContem Miami-Dade07/02/2003

Printed: 04/29/2019  Data: 04/29/2019 Page 1

"p" indicates pending sale to owner listed"C" - Commercial Station;   "NC" - Non Commercial Station

Copyright © 2019 BIA Advisory Services, LLC. Unauthorized distribution prohibited.  (703) 818-2425  www.bia.com
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WMXJ FM Entercom Pompano Beach, FL102.7 Miami-Ft. Lauderdale-Hollywood, FL  11C Clsc Hits Broward07/02/2003

WMYM AM Actualidad Media Group LLC Kendall, FL 990 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/Sprts Miami-Dade07/02/2003

WNMA AM MultiCultural Radio Broadcasting Inc Miami Springs, FL1210 Miami-Ft. Lauderdale-Hollywood, FL  11C Varty/Span Miami-Dade07/02/2003

WOCN AM Salem Media Group Inc Miami, FL1450 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/CCtmp Miami-Dade07/02/2003

WOIR AM ERJ Media LLC Homestead, FL1430 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/Relgn Miami-Dade07/02/2003

WPOW FM Entercom Miami, FL 96.5 Miami-Ft. Lauderdale-Hollywood, FL  11C Rhymc/CHR Miami-Dade07/02/2003

WQAM AM Entercom Miami, FL 560 Miami-Ft. Lauderdale-Hollywood, FL  11C Sprts/Talk Miami-Dade07/02/2003

WQBA AM Univision Miami, FL1140 Miami-Ft. Lauderdale-Hollywood, FL  11C SpN/Tlk/Spt Miami-Dade07/02/2003

WQVN AM Radio Piment Bouk North Miami, FL1360 Miami-Ft. Lauderdale-Hollywood, FL  11C Creole Miami-Dade07/02/2003

WRAZ FM South Broadcasting System Inc Leisure City, FL106.3 Miami-Ft. Lauderdale-Hollywood, FL  11C Tropical Miami-Dade08/02/2003

WRGP FM Florida International University Homestead, FL 88.1 Miami-Ft. Lauderdale-Hollywood, FL  11NC Alternative Miami-Dade07/02/2003

WRHC AM Rodriguez, Jorge & Ana Vidal Coral Gables, FL1550 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/Varty Miami-Dade07/02/2003

WRMA FM Spanish Broadcasting System North Miami Beach, FL 95.7 Miami-Ft. Lauderdale-Hollywood, FL  11C Reggaeton Miami-Dade07/02/2003

WRTO FM Univision Goulds, FL 98.3 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/Pop Miami-Dade07/02/2003

WSFS FM Entercom Miramar, FL104.3 Miami-Ft. Lauderdale-Hollywood, FL  11C Modern Broward03/28/2013

WSRF AM Alliance Broadcasting Network Inc Fort Lauderdale, FL1580 Miami-Ft. Lauderdale-Hollywood, FL  11C Creole Broward07/02/2003

WSUA AM El Dorado Broadcasting Corp Miami, FL1260 Miami-Ft. Lauderdale-Hollywood, FL  11 pC SpNws/Vart Miami-Dade07/02/2003

WURN AM Actualidad Media Group LLC Miami, FL1040 Miami-Ft. Lauderdale-Hollywood, FL  11C SpNws/Talk Miami-Dade07/02/2003

WURN FM Actualidad Media Group LLC Key Largo, FL107.1 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/CHR Monroe09/28/2018

WVUM FM WVUM Inc Coral Gables, FL 90.5 Miami-Ft. Lauderdale-Hollywood, FL  11NC Alternative Miami-Dade07/02/2003

WWFE AM Rodriguez, Jorge & Ana Vidal Miami, FL 670 Miami-Ft. Lauderdale-Hollywood, FL  11C SpNws/Talk Miami-Dade07/02/2003

WWNN AM Beasley Media Group LLC Pompano Beach, FL1470 Miami-Ft. Lauderdale-Hollywood, FL  11C Ta k Broward07/02/2003

WXDJ FM Spanish Broadcasting System Fort Lauderdale, FL106.7 Miami-Ft. Lauderdale-Hollywood, FL  11C Tropical Broward07/02/2003

WYBP FM Bible Broadcasting Network Inc Fort Lauderdale, FL 90.3 Miami-Ft. Lauderdale-Hollywood, FL  11NC Chrst/Talk Broward07/02/2003

WZAB AM Salem Media Group Inc Sweetwater, FL 880 Miami-Ft. Lauderdale-Hollywood, FL  11C BusNw/Talk Miami-Dade10/07/2008

WZFL FM Anco Media Group LLC Islamorada, FL 93.5 Miami-Ft. Lauderdale-Hollywood, FL  11C Dance Monroe01/05/2017

WZTU FM iHeartMedia Inc Miami Beach, FL 94.9 Miami-Ft. Lauderdale-Hollywood, FL  11C Span/HotAC Miami-Dade07/02/2003

Number of Stations in Geographic Market      61

Previous Stations in Geographic Market  
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du Treil, Lundin & Rackley, Inc. 
Consulting Engineers 

 
RADIO MULTIPLE OWNERSHIP ANALYSIS 

SAN ANTONIO, TEXAS 
 
 

 
Stations Considered 
 
The following CMG stations are considered to be in the San Antonio, TX market for 
analysis: 
 

1. KKYX(AM) 
2. KCYY(FM) 
3. KTKX(FM) 
4. KONO(AM) 
5. KONO-FM 
6. KISS-FM 
7. KSMG(FM) 

 
The principal community contours of all of these stations are depicted on a map included 
herewith as Figure 1. The radio multiple ownership analysis considers only those stations 
with overlapping principal community contours (5 mV/m for AM stations, 3.16 mV/m 
for FM stations). An ownership study was prepared in accordance with the FCC multiple 
ownership rules as outlined in Section 73.3555 under the interim contour analysis 
procedure. 
 
San Antonio Radio Market 
 
The radio market applicable to common ownership of the subject San Antonio market 
stations is defined as the area encompassed by the mutually overlapping principal 
community contours of the stations proposed to be commonly owned. As listed in the 
table below, there is one defined radio markets formed by the subject stations in the San 
Antonio market: 
 

Defined Radio 
Market 

Stations that Define Radio Market 

AM Stations FM Stations 

1 KONO, KKYX KCYY, KTKX, KONO-FM, KISS-FM, KSMG 
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Consulting Engineers 

Page 2 
 
Count of Stations in Defined Markets 
 
The number of radio stations in a defined radio market is determined by counting the 
operating stations that have principal community contours that intersect the principal 
community contours that define the radio market. Only those stations located within 92 
km of the perimeter of the mutual overlap area of the defined market area are to be 
employed in the count of stations. Commonly owned CMG stations were not considered 
in the count of stations in the defined market. The results of the analysis are tabulated 
below: 
 

Defined Radio Market Number of Stations in Radio Market 

Market 1 No less than: 23 AM; 35 FM; 58 Total 

 
 
Based on the above, it is concluded that the proposed combination of the stations to be 
owned complies with of Section 73.3555(a) of the FCC Rules according to the interim 
contour overlap procedure. 

 
 
 

      
       W. Jeffrey Reynolds 
     
       du Treil, Lundin & Rackley, Inc. 
       3135 Southgate Circle 
       Sarasota, Texas  34239-5515 
       (941)329-6013 
 

  June 21, 2019
 





Figure 2

Sheet 1 of 2

TECHNICAL STATEMENT
 RADIO MULTIPLE OWNERSHIP ANALYSIS

Tabulation of Other Stations Defined in Radio Markets

AM Stations

Call Sign Community of License State Frequency

KDRY ALAMO HEIGHTS TX 1100

KBRN BOERNE TX 1500

KTMR CONVERSE TX 1130

KCWM HONDO TX 1460

KAML KENEDY‐KARNES CITY TX 990

KBIB MARION TX 1000

KGNB NEW BRAUNFELS TX 1420

KMFR PEARSALL TX 1280

KWMF PLEASANTON TX 1380

KEDA SAN ANTONIO TX 1540

KCHL SAN ANTONIO TX 1480

KSLR SAN ANTONIO TX 630

KRDY SAN ANTONIO TX 1160

WOAI SAN ANTONIO TX 1200

KXTN SAN ANTONIO TX 1350

KTKR SAN ANTONIO TX 760

KZDC SAN ANTONIO TX 1250

KTSA SAN ANTONIO TX 550

KAHL SAN ANTONIO TX 1310

KWED SEGUIN TX 1580

KYTY SOMERSET TX 810

KLUP TERRELL HILLS TX 930

KSAH UNIVERSAL CITY TX 720

Total 23 AM Stations

FM Stations

Call Sign Community of License State Channel

KEEP BANDERA TX 276

KSAQ CHARLOTTE TX 272

KMYO COMFORT TX 236

KRPT DEVINE TX 223

KLMO‐FM DILLEY TX 255

KTFM FLORESVILLE TX 231

KJMA FLORESVILLE TX 209

KAHL‐FM HONDO TX 290

KZIC HONDO TX 210

SAN ANTONIO, TEXAS
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Call Sign Community of License State Channel

KLEY‐FM JOURDANTON TX 239

KKER KERRVILLE TX 204

KZLV LYTLE TX 217

KMPI MCCOY TX 213

KZAR MCQUEENEY TX 249

KYRQ NATALIA TX 212

KNBT NEW BRAUNFELS TX 221

KSAH‐FM PEARSALL TX 281

KSAG PEARSALL TX 277

KHAV SABINAL TX 296

KYFS SAN ANTONIO TX 215

KAJA SAN ANTONIO TX 247

KQXT‐FM SAN ANTONIO TX 270

KXXM SAN ANTONIO TX 241

KSYM‐FM SAN ANTONIO TX 211

KZEP‐FM SAN ANTONIO TX 283

KSTX SAN ANTONIO TX 206

KPAC SAN ANTONIO TX 202

KVBH SAN ANTONIO TX 298

KROM SAN ANTONIO TX 225

KRTU‐FM SAN ANTONIO TX 219

KJXK SAN ANTONIO TX 274

KTSW SAN MARCOS TX 210

KBBT SCHERTZ TX 253

KEMA THREE RIVERS TX 233

KWYU CHRISTINE TX 245

Total 35 FM Stations
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 RankHome Market
Type
Station Format

County of
License

Market
Designtn

Date

KAKC AM iHeartMedia Inc Tulsa, OK1300 Tulsa, OK  65C Sports Tulsa07/02/2003

KBEZ FM Griffin Communications Tulsa, OK 92.9 Tulsa, OK  65C Clsc Hits Tulsa07/02/2003

KCFO AM Stephens Family Limited Partnership Tulsa, OK 970 Tulsa, OK  65C Ta k Tulsa07/02/2003

KCXR FM Key Plus Properties LLC Taft, OK100.3 Tulsa, OK  65C Mexican Muskogee11/30/2009

KDIM FM David Ingles Ministries Inc Coweta, OK 88.1 Tulsa, OK  65NC Religion Wagoner05/04/2005

KEMX FM Key Plus Properties LLC Locust Grove, OK 94.5 Tulsa, OK  65C Clsc Rock Mayes07/02/2003

KETU AM La Zeta 95.7 Inc Catoosa, OK1120 Tulsa, OK  65C Span/Chrst Rogers08/09/2006

KFAQ AM Griffin Communications Tulsa, OK1170 Tulsa, OK  65C Talk/News Tulsa07/02/2003

KGTO AM Perry Publishing & Broadcasting Company Tulsa, OK1050 Tulsa, OK  65C R&B Oldies Tulsa07/02/2003

KHTT FM Griffin Communications Muskogee, OK106.9 Tulsa, OK  65C CHR Muskogee07/02/2003

KIZS FM iHeartMedia Inc Collinsville, OK101.5 Tulsa, OK  65C Span/Oldes Tulsa07/02/2003

KJMM FM Perry Publishing & Broadcasting Company Bixby, OK105.3 Tulsa, OK  65C Urban Tulsa07/02/2003

KJMU AM Birach Broadcasting Corporation Sand Springs, OK1340 Tulsa, OK  65C DARK Tulsa07/02/2003

KJSR FM Cox Media Group Tulsa, OK103.3 Tulsa, OK  65C Clsc Rock Tulsa07/02/2003

KMOD FM iHeartMedia Inc Tulsa, OK 97.5 Tulsa, OK  65C AOR Tulsa07/02/2003

KMUS AM Perez, Antonio Sperry, OK1380 Tulsa, OK  65C Mexican Tulsa07/02/2003

KMYZ FM Stephens Family Limited Partnership Pryor, OK104.5 Tulsa, OK  65C Alternative Mayes07/02/2003

KNYD FM David Ingles Ministries Inc Broken Arrow, OK 90.5 Tulsa, OK  65NC Religion Tulsa07/02/2003

KOSG FM South Central Oklahoma Christian Broadcasting Pawhuska, OK103.9 Tulsa, OK  65C Sothn Gspel Osage07/02/2003

KPGM AM Potter, Kevin & Dorea Pawhuska, OK1500 Tulsa, OK  65C Sprts/Talk Osage07/02/2003

KRAV FM Cox Media Group Tulsa, OK 96.5 Tulsa, OK  65C AC Tulsa07/02/2003

KREK FM Family Worship Center Church Inc Bristow, OK104.9 Tulsa, OK  65NC Religion Creek07/02/2003

KRMG AM Cox Media Group Tulsa, OK 740 Tulsa, OK  65C News/Ta k Tulsa07/02/2003

KRMG FM Cox Media Group Sand Springs, OK102.3 Tulsa, OK  65C News/Ta k Tulsa07/02/2003

KRSC FM University of Oklahoma Board of Regents/Rogers Claremore, OK 91.3 Tulsa, OK  65NC Info/Altve Rogers07/02/2003

KRXO AM Tyler Media Group Claremore, OK1270 Tulsa, OK  65C Sports Rogers07/02/2003

KTBT FM iHeartMedia Inc Broken Arrow, OK 92.1 Tulsa, OK  65C CHR Tulsa07/02/2003

KTBZ AM iHeartMedia Inc Tulsa, OK1430 Tulsa, OK  65C Sports Tulsa07/02/2003

KTFR FM Key Plus Properties LLC Chelsea, OK100.5 Tulsa, OK  65C Tropical Rogers07/02/2003

KTGX FM iHeartMedia Inc Owasso, OK106.1 Tulsa, OK  65C Country Tulsa07/02/2003

KTSO FM Stephens Family Limited Partnership Sapulpa, OK100.9 Tulsa, OK  65C 80s Hits Creek02/04/2004

KTUZ AM Tyler Media Group Catoosa, OK1570 Tulsa, OK  65C Mexican Rogers07/02/2003

KVOO FM Griffin Communications Tulsa, OK 98.5 Tulsa, OK  65C Country Tulsa07/02/2003

KWEN FM Cox Media Group Tulsa, OK 95.5 Tulsa, OK  65C Country Tulsa07/02/2003
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Home
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KWGS FM University of Tulsa Tulsa, OK 89.5 Tulsa, OK  65NC Nws/Tlk/Inf Tulsa07/02/2003

KWTU FM University of Tulsa Tulsa, OK 88.7 Tulsa, OK  65NC Classical Tulsa11/10/2004

KXBL FM Griffin Communications Henryetta, OK 99.5 Tulsa, OK  65C Country Okmulgee07/02/2003

KXOJ FM Stephens Family Limited Partnership Glenpool, OK 94.1 Tulsa, OK  65C ChrsContem Tulsa07/02/2003

KXTD AM Key Plus Properties LLC Wagoner, OK1530 Tulsa, OK  65C Mexican Wagoner07/02/2003

KYAL FM Stephens Family Limited Partnership Muskogee, OK 97.1 Tulsa, OK  65C Sports Muskogee08/03/2006

KYAL AM Stephens Family Limited Partnership Sapulpa, OK1550 Tulsa, OK  65C Sports Creek07/02/2003

Number of Stations in Geographic Market      41

Previous Stations in Geographic Market  
KBIX AM Perez, Antonio Muskogee, OK1490   0C Mexican Muskogee05/12/2006

KOSN FM Oklahoma State University Ketchum, OK107.5   0NC News/Ta k Craig02/02/2005
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